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Abstract. SMEs (Small and Medium-size Enterprise) in Indonesian are only growing
in terms of quantity and undeveloped in terms of quality, which causing a decrease in
competitiveness. The solution is not through the provision of financial approach but
can be in a form of an agency that knows about the market or those who can provide
knowledge about the quality of the product. The objective of this study is to analyze the
competence of small businesses and business survival of SMEs in culinary field of Bandung.
The analytical method used in this research is Confirmatory Factor Analysis (CFA). CFA
method is used to measuring the relationship between each indicator to
explain the competence of small business and business sustainability.
Indicator of entrepreneur competence and business survival can be explained by all
indicator that researcher has been used. Small businesses of culinary in Bandung have
a high category for the dimension of opportunity competency, organizing competency,
strategy competency, social competency, and commitment competency. Nevertheless,

there is still category of sufficient dimension, that is conceptual competency.
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Introduction

ASEAN Economic Community (AEC)
gives a distinct advantage to Small and
Medium Enterprises (SMEs) in Indonesia.
To that frame, MEA should be viewed
as opportunities instead of obstacles. In
Indonesia, SMEs have a strategic role and
great contribution to the national economy
by contributing 53.3% of total GDP (Gross
Domestic Product) (Rianto, 2015). 99% of
the businesses in Indonesia are considered
as SMEs. In Indonesian economy, SMEs are
more resistant to a variety of threats, as when
economic crisis occurred then SMEs were
capable to survive and keep growing. The
presence of SMEs in Indonesian economy is
able to contribute to the country and increase
labor utilization. In addition, SMEs can
improve the gross domestic product (GDP),
add more income for financial state and local
budgets from taxes payment, and able to
develop the business.

The products of SMEs will experience

the consequences of the opening of ASEAN
market. The SMEs which have already
prepared themselves for this event will
pleasurably welcoming the implementation
of AEC because it will make the regional
market easier to develop (Sutopo,2016).

Unfortunately, SMEs only increase in
terms of quantity and not quality, which
causing low competitiveness. In addition,
the tendency of SMEs financial problems
are also considered as the main obstacle of
developing. There are three main problems
of SMEs: there is no market guarantee, the
inability to meet the quality, and certainty of
production. Those problems cannot only be
solved by providing financial approach but can
also be done through an agency that knows
about the market or those who can provide
knowledge about the quality of the products
of small businesses (Sakur, 2011)

SMEs have the ability to increase
the income of small communities of low
education level and limited capital by giving a
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chance of employment and equal distribution
of development outcomes. In the era of
economic globalization and liberalization,
SMEs contribute greatly to the development
of national economy. Small and medium
industries need to improve their competencies
in order to maintain business continuity and
enhance product competitiveness.

Bandung Raya (Cimahi, Bandung,
Bandung Regency and Bandung Barat
Regency) have many attractive tourist areas,
beautiful natural scenes, and culinary tourism
spots as the characteristics of the tourism area
of Bandung Raya. The continued development
of the culinary industry in Bandung area has
increased the competition in the culinary
field. In culinary field, quality becomes the
main thing. Small businesses of culinary
should be able to maintain the quality of its
culinary products in order to continue their
businesses and improving the competence
of small businesses in the culinary field of
Bandung Raya.

Bandung Raya is a tourist destination
in West Java with one of the businesses
supporting tourism in the area is culinary
business. The rapid growth of culinary
business in Bandung Raya makes the
comp etition tougher. Entrepreneurs who
do business in this field should have a good
competence in culinary field.

The small businesses of culinary field
should improve its competence in managing
and determining the business strategy and
the concept of culinary. The high opportunities
in culinary field should be smartly utilized by
small businesses entrepreneurs of culinary
to develop their businesses. There are a lot
of constraints in the nature of competences
of the small businesses, one of which is the
poor ability of managerial and decision making
which makes the business stagnant.

Study by Kurniawan, et al (2016) which
conducted a research in Cimahi and Bandung,
state that small businesses of culinary are
still lacking of competencies in organizing,
making strategy, and conceptual. Those
shortages may hamper the continuity of small
businesses of culinary in Cimahi and Bandung.
The small businesses of culinary should be
able to improve their business competence
in order to maintain the continuity of their
business, especially since the competition is
raising. To continue to exist in the competition
and in an effort to increase market share,
small businesses need to raise the culinary
field entrepreneurial competence.
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Kurniawan, et al (2014) also states
that many SMEs have difficulty in running
their business. Similarly, such constraints
are also experienced by food industry.
According to data from Badan Pusat Statistik
(BPS) (2010), 745,824 businesses (34.96
percent,) in food industry experienced their
greatest difficultie scovering capital difficulty
of 255,793businesses, materials difficulty of
206,309 businesses and marketing difficulty
of 146,185 businesses.

Objective to be achieved from this study
is to analyze the competence and longevity of
small businesses of culinary in Bandung Raya.
The results are expected to provide answers
and can be used as solutions to the problems
occurred in the competence and continuity/
sustainability of small businesses.

Research Methods

According to the level of explanation,
the study was classified into descriptive
and associative. Sugiyono (2017) explains
about associative descriptive research: "A
descriptive research method is done to find
out independent variable load, either on one
or more variables (independent variable)
without creating variable of relationship
in itself and seek relationship with other
variables." The definition of associative
approach is also expressed also by Sugiyono
(2017) as a formulation of a research problem
that asks for a relationship between two or
more variables.

The focus of this study was to
determine the relationship of small businesses
comp etence to the business continuity in
culinary field in the area of Bandung Raya.
The object of research that will be examined
in this study is variables of entrepreneurial
competence and survival efforts.

The population in this study are small
businesses of culinary field in Bandung Raya
(Bandung, Cimahi, Bandung Regency, and
West Bandung Regency) with unknown
population data. Therefore, this research uses
judgment method to determine number of
samples and managed to get 100 respondents
as samples. The sampling technique is done
randomly, so that every member of the
population has an equal chance to be selected
as a sample. Random sampling is a probability
sampling to select samples that meet the
criteria of the researcher (stratified random
sampling).
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The data collection techniques used
in this research are as follows: A field study
(field research) as the primary data collection
which is done by conducting a review directly
to the companies concerned with activities
that include: (1) The interview that conducted
with small businesses in Cimahi, Bandung,
Bandung Regency, West Bandung Regency
(2) Observation directly to the object being
studied; (3) questionnaire, by providing a
set of questions or a written statement to
the respondent or the informant of small
businesses in Cimahi, Bandung, Bandung
Regency and West Bandung.

This research using categorization to
explain answers from respondents.

Tablel
Categorization of Opportunity
Competency, Strategic Competency,
Commitment Competency

Score
Category From To
Very Low 600 1080
Low 1080 1560
Enough 1560 2040
High 2040 2520
Very High 2520 (3000
Table 2

Categorization of Organizing
Competency, Social Competency, and
Conceptual Competency

Category Score

From To
Very Low 500 900
Low 901 1300
Enough 1301 1700
High 1701 2100
Very Low 2101 2500

Table 3
Categorization of Survival

Score
Category From To
Very Low 300 540
Low 543 780
Enough 783 1020
High 1023 1260
Very High 1263 1500

Table 4
Categorization of Going Concern and
Empirical Facts

Score
Category From |[To
Very Low 400 720
Low 724 1040
Enough 1044 1360
High 1364 1680
Very High 1684 2000

Table 5
Categorization of Entrepreneur
Competence

Score
Category From |[To
Very Low 3300 5940
Low 5940 (8580
Enough 8580 11220
High 11220 13860
Very High 13860 |16500

Table 6

Categorization of Business Survival

Score
Category From To
Very Low 1000 1800
Low 1810 |2600
Enough 2610 3400
High 3410 (4200
Very High 4210 5000

Important step in the framework of data
collection activities is to conduct a test on
the instruments (gauges) which will be used.
Testing activities of research instruments
include two things, namely the validity and
reliability test

To answer the question of the
relationship of entrepreneurial competence
variable with continuity of culinary business,
confirmatory factor analysis is used with two
levels where the tool can determine indicators
of entrepreneur competence and business
survival. From the picture above, there are
two latent variables namely entrepreneurial
competency and continuity of the business.
Entrepreneurs variables measured by six
indicators and continuity variables measured
by three indicator. The equation of the image
is as figure 1.
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Entrepreneur
Competency

Business
Survival

Figure 1. Confirmatory Factor Analysis

X1 =810+ el
X2 =B20 + e2
X3 = B30 + e3
X4 = B40 + e4
X5 = B50 + e5
X6 = B6 + e6
X7 = B70 + e7
X8 = B8 +e8
X9 = B,00 + e9

Definition of Entrepreneurship
Competency

Competence is the main characteristic
of most successful people in the organization
or profession that helps them become very
successful (Kessler: 2008). This statement
is reinforced by Noe (2006) who states that
competence is an aspect of a person’s ability
which includes knowledge, skills, attitudes,
values or personal characteristics that allow
workers to achieve success in completing their
work through the achievement of results.
Definition of competence was also delivered
by Rimsky (2008) who said that in general
the system of competence used by company
consists of knowledge, skills, and behavior
(attitud e ), which are applicable to human
resources in achieving organizational goals
of the company.

While Spencer and Spencer in Kaur
(2013) explains that the competency as an
underlying characteristic of an individual
which causally related to criteria on referenced
effective and/or superior performance in a
job or situation. Furthermore, Dimitriades
(2007) states that individuals who believe
the purpose of the work associated with the
organization tend to think of using the free
time to focus on their job and search for better
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ways of working, and for individuals who feel
they have the competence inclined to help
other colleagues.

Small business of culinary needs
entrepre neurial competence. Kaur and
Bains (2013) state that competence of
entrepre n eurship/entrepreneurial
competency can be defined as the individual
characteristics. An entrepreneur is a person
who undertakes the risk of gaining profit in
the business venture. The notion explains
that entrepreneurial competence as individual
characteristics. The entrepreneur is the
person who takes over the risk to benefit in
the business undertaken.

Characteristics of Entrepreneurial

Entrepreneurship is a purposeful
behavioral adaptation launched for initiating,
promoting and maintaining economic activities
for the production and mobilization of
monetary resources (Khalid and Bhatti:
2015). Entrepreneurship is an adaptation
of purposeful behavior that aims to initiate,
promote and manage economic activities for
the production and mobilization of financial
resources.

According to Sastra in Sumual (2015),
there are three kinds of competencies: core
competencies, managerial competencies and
functional competencies. Entrepreneurial
skills includes openness, freedom, broad view,
oriented to the future, plans, beliefs, aware
and respectful of others, and other people’s
opinions. In achieving success, an entrepreneur
has certain characteristics as well. Zimmerer
and Scarborough (2005) quote from the
“Entrepreneurship and Small Enterprise
Development Report” suggested several
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successful entrepreneurial characteristics:
1) proactive, namely the initiative and firmly
(assertive); 2) achievement-oriented, which
is reflected in the views and act (sees and
acts) against the odds, orientation efficiency,
prioritizing the quality of work, planning and
prioritizing monitoring; 3) a commitment to
others, for example in organizing contacts and
business relationships.

The entrepreneurial competencies
consist of: the opportunity competency,
relationship competency, conceptual
competency, organizing competency,
strategic competency, and commitment
competency (Man, 2003). Thus, indicators of
entrepreneurial competencies that serve as
the measure in this research are opportunity
competency, relationship competency,
conceptual competency, organizing
competency, strategic competency, and
commitment competency. Six formers
indicators will be used as a small business
competence variable of culinary field in the
area of Bandung Raya.

Business Survival

Business survival is a strategic issue for
any business organization. Banbury (1995)
states permanence context meaning business
continuity in the existing organization of a
relevant market it serves. The measures used
include the duration and chances of survival.

There are at least three main reasons
why a business needs to be in a permanence
of entrepreneurial performance criteria. First,
survival is a minimum size and a prerequisite
for the success of the company’s business
performance indicators such as growth,
profitability, market share and others. As
an illustration, how companies can grow if

Outside
Environment

Industrial
Environment

Business

Environment

Internal
Environment

they do not survive? Second, the principle
of “going concern” in business accounting
express primarily a business organization
founded with the intent to live forever (Kieso:
2010). Criteria of survival, going concern and
empirical facts will establish continuity of
small businesses in the culinary field Bandung
Raya.

Preliminary Study on Business
Competence and Continuity

Few studies pointed out the link between
the continuity of the business through
entrepreneurial competencies. The study of
Eravala, et, al (2014) stated that competency
approach is divided into four perspectives
of individual’s viewpoint, entrepreneurial
perspective, organizational side, and network
perspective. Referring to the results of
research, both internal competence and
network competence are needed to survive
in a crisis situation.

Research from Okpara (2011) showed
problems faced by SMEs in Africa, namely
the administration, operation, strategic and
problems from the outside. The ability of small
businesses to survive and grow their business
in an entrepreneurial influenced by several
factors, such as creativity and innovation.
Furthermore, Sya‘roni (2014) states in his
research that in entrepreneurship requires
self-knowledge, practical knowledge, search
skills, computation skills, communication
skills.

According to Kurniawan and Dwiana
(2011), concept of competence is often used
to reflect a person’s ability in specific areas.
Opinions mentioned above can be considered
that competence consists of several aspects
which consist of nhumber of characteristics

Opportunity
Competence
Business
Competence
Strategic
Competence

Figure 2: Analysis of Environmental Changes In Business Competence

Source: Suryana (2005)
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that have significance as an important factor
of an individual and become part of one’s
personality, and can predict behavior that
appears on the circumstances or a specific
job. Competence is actually able to predict
whether someone is behaving appropriately
or not in his job.

Indicators of Entrepreneur
Competence:

o Opportunity Competency
o Commitment Competency
o Strategic Competency

¢ Organizing Competency

e Conceptual Competency
o Relationship COmpetency

Business Survival

o Survival
<:> ¢ Going Concern

¢ Empirical Facts

Figure 3. Paradigm Research of
Entrepreneurship Competency Relationship
with the Business Survival

Profile of Respondents of Small Busi-
ness Communities in Bandung Raya

This study took 150 respondents from
Bandung Raya (Bandung, Cimahi, Bandung
Regency, and Bandung Barat Regency).
Profile of respondents that was asked, among
others, are years of business’ establishment,
workforce, and turnover per day.

Years of Business Establishment

18%
W 2000>
2001-2005
35% |

Figure 4. Year of Established

= 2006-2010

Source: Questionnaire, reprocessed in 2016

Based on the picture above, the majority
of respondents are small businesses of
culinary field that opened between 2006 and
2010. There are also businesses established
from the year of 2001 - 2005, and the year
2000. The division of year for the respondent
is quite even.

Next is the profile of the workforce
working in the field of culinary business. The
results are presented in the figure 5.

Based on the picture 6, there is a quite
uneven distribution of the number of workers
of respondents. With a limited number of
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workers up to 4 people, there is 27% of small
businesses that have a workforce of 4 people,
3 people of 33%, and the most workers’
number is 18. The remaining two people who
do not have the manpower is 1%.

N4 E3 N2

11% 8

100

Figure 5 Number of Workers
Source: Questionnaire, reprocessed in 2017

Subsequently, it will discuss the turnover
per day which described in the figure 6:

M 100000-300000
H 300000-600000
600000-1000000

tidak menjawab

Eimmo A Tiuvnavor nov Adm:

Figure 6 Turnover per day

Source: Questionnaire, reprocessed in 2017

The picture above shows that 38%
of small businesses obtain daily turnover
of between Rp 600,000 - Rp 1,000,000; A
very small portion of small entrepreneurs
responded to get a daily turnover of Rp.
300,000 - Rp. 600.00; and 27%.gained
a turnover of between Rp 100,000 - Rp
300,000.

Respondents’ Perception on Small
Business Agent Competence of Culi-
nary in Bandung.

Opportunity Competencies (Ability to
Recognize Opportunities)

The respondent’s perceptions of the
ability to recognize opportunities is measured
by six statements., which are belief in
success, the profit, actions to improve
results, the speed in making decisions, finding
information, and open to new ideas.
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In a statement of belief to succeed,
the perception of respondents can be seen
in the following table based on the results of
questionnaires given to the SME culinary in
Bandung Raya:

Competencies Opportunity indicator
category included in the category of Appeal
(3424) for obtaining a score between 2061-
3780. Overall statement for this category
has been included in the category of Appeal.
This means that the opportunity for business
in culinary field in Bandung Raya is good.
Awareness in capturing opportunities in the
field of culinary business has been rated good.

Organizing Competencies (Ability to
Manage Business)

Organizing Competencies indicator
is measured using five statements related
Organizing Competencies, which are: used to
lead others, control the operational activities
of the company, develop the business, and a
clear division of tasks.

Organizing Competencies indicators
included into the category of Enough (1363)
by obtaining a value between 1301 - 1700.
This means that the ability to manage efforts
should be increased by SMEs of culinary in
Bandung Raya.

Strategic Competencies (Strategic
Capabilities)

The next indicator in small businesses
competence of culinary field is Strategic
Competencies (strategic capability). Strategic
Competencies indicator is measured by
six statements consisting of building good
relationships with lots of people, always
expanding the business network, information
that shared with others, cooperation in
achieving goals, awards and honors in gaining
the loyalty of others, and use the media to
influence other people.

Strategic Competencies including in
the category Enough (3386) with a score of
between 2061 - 3780. This means that small
businesses in the culinary field of Bandung
Raya have a good strategic capability.

Social Competencies (Social Skills)

Asocial Competencies or social skills
indicator formed by five statements of the
way it affects others, how to earn the respect

of others, familiarizing yourself with others,
communicate ideas, and to control the
situation.

Competencies Social Indicators included
in the category of Appeal (2759) because it
gets a score between 2551 - 3150. This means
that the social capability of small businesses in
the culinary field of Bandung Raya is already
high. Although it still needs improvement in
order to have better social skills since they are
important for small businesses in the culinary
field Bandung Raya

Commitment Competencies (Skills
in commitments)

Next is the perception of respondents
to Commitment Competencies (Skills in
Commitment) indicator which is described by
six statements consisting of: the responsibility
of the operating results in the culinary field,
the effort to do the best, to spend more time,
responsibility for employment, employment
conformity with the value system owners,
have a passion to be an entrepreneur of
culinary field. The results will be described
hereinafter.

Competencies Commitment indicators
included in the high category. This means
that the ability of the commitment to small
businesses in Bandung Raya culinary high
(2825) for obtaining a score between 2551-
3150.

Conceptual Competencies/Capabili-
ties Concept

The competence of the commitment
of organization will be described hereinafter
Competencies Conceptual indicator of small
businesses in the culinary field of Bandung
Raya. Conceptual Competencies used to
measure five statements which consist of
establishing the innovation of products
offered, learn how to run and develop a
business, communicate with consumers about
products being sold, sensitivity in response to
the market, and open to new ideas.

Indicator of conceptual competencies
including into the category of Self (1472) since
it has a score of between 1301-1700. This
means that the ability of the small businesses
conceptual in Bandung Raya culinary field still
needs to be improved because it provides
good directions in the development of the
culinary business.
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Table 7
Category Variable Competencies
CATEGORY INDICATORS VARIABLE
STATEMENT CATEGORIES

opportunity Competence HIGH
Organizing Competencies HIGH

i HIGH
Strategy Competencies HIGH
Social Competencies HIGH
Commitment Competencies HIGH
Conceptual Competencies ENOUGH

Source: Questionnaire, reprocessed 2017

Table 8
Category of Variable Business Survival

STATEMENT CATEGORY INDICATORS VARIABLE CATEGORIES
survival Enough Enough

Going Concern Enough

Empirical Facts Enough

Furthermore, after all the indicators
have been measured, the competency
categories of small businesses in the culinary
field Bandung Raya is obtained with the
results as follows.

According to the table above, variable
competence for small businesses in the field
of culinary of Bandung Raya is included in the
high category.

Opportunity Indicator Competencies
included into the category of High (2454) for
obtaining a score between2040-2520. Overall
statement for this category has been included
in the category of Appeal. This means that
the opportunities for business in reading skills
in the culinary field Bandung Raya is good.
Awareness in capturing opportunities in the
field of culinary business is also good.

Organizing Competencies indicators
included into the category Enough (1363)
for obtaining a value between 1301 - 1700.
This means that the ability to manage efforts
should be increased by SMEs of culinary in
Bandung Raya.

Competencies Strategic indicators
including the category Enough (1628) with a
score of between 1560 - 2040. This means
that small businesses in the culinary field
Bandung Raya yet have a good strategic
capability.

Competencies Social Indicators included
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Source: Questionnaire, reprocessed 2017

in the category of High (1878) because it
gets a score between 1701-2100. This means
that the social capability of small businesses
in culinary field of Bandung Raya is already
high. Although it still must be improved in
order to have better social skills because of
social skills important for small businesses in
the culinary field Bandung Raya.

Competencies Commitment indicators
included in the high category. This means
that the ability of the commitment in small
businesses of culinary in Bandung Raya is
high (2574) for obtaining a score between
2040-2520.

Indicator of conceptual competencies
is including into the category of Self (1472)
because it has a score of between 1301 -1700.
This means that the ability of the conceptual
small businesses in culinary field still needs
to be improved because it provides good
directions in the development of the business.

Respondents Perception on Business
Survival

Dimension of survival in measuring the
continuity of the small businesses of culinary
field is using three indicators: improvement,
profitability, and market share

The following is explanation of the
respondent’s perception of the dimension of
survival.
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Going Concern

In measuring the dimensions of a
going concern, three indicators are used by
investor: venture capital, venture capital
assisted by creditors, and had sufficient
capital to run the business.

Category dimensions of going concern
is in the category Enough (1285) means that
the culinary business run by small businesses
in Bandung Raya enough to be able to survive
in the long term.

Empirical Facts

In measuring the dimensions of empirical
facts, three indicators are used: the stability
of the state of the business, the competitive
state of business and resistance to pressure.
According to the above categories, empirical
facts are in the category of Self (1316) means
it is quite easy to plunge into the culinary
business in Bandung Raya.

Based on the above table, the category
for the dimension of going concern is in the
category Enough (1285) means that the
culinary business run by small businesses in
Bandung Raya is enough to be able to survive
in the long term. Empirical facts category is
the category of Self (1116) means it is easy to
plunge into the culinary business in Bandung
Raya.

Relationship of Competence and
Continuity Business Communities

—0. 5

o

&
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/LA
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Figure 7. CFA first-order construct of
Competence Business and Continuity of the
Business

Feasibility Model

The above image forming indicator
constructs all first order has a value of loading
factor> 0.5. It can be concluded all valid

indicators. Judging from the goodness of fit
model is also very good with GFI = 0.82 value
greater than 0.8. Judging from the p-value
(0.0000) is smaller than a = 0.05, then the
model is feasibly built.

Significance

Because of p-value 0.0000 less than
0.05, then there is relationship between
competence and significant continuity of
their business. This means that there is both
competency and business survival can be used
to measure each variable and do follow-up
tests for the study.

Confirmatory Factor Analysis of
Business Communities Competence

0.01+=  ¥| \

\
0.06% X \\o_se

0.04% Xj |[=—0.57 1.00
0.64
0.05% X4 "/o.eo
/‘51
0.0z X§
0.03+=  Xb

Figure 8 Confirmatory Factor Analysis of
Competence

Image: Questionnaire, reprocessed 2017

Based on the picture above, the loading
factor values obtained values higher than
0.6. That is the model used to measure the
competence is worthy for small businesses in
the culinary field Bandung Raya. Competence
model based on the factor analysis: there are
six dimensions that measure the competence
of small businesses of culinary in Bandung
Raya that can be used to measure |latent
variables.

That is the competence of small
businesses has to measure factors of:
Opportunity Competencies, Organizing
Competencies, Strategy Competencies, Social
Competencies, Commitment Competencies,
Conceptual Competencies.
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Confirmatory Factor Analysis of Busi-
ness Survival

0.08%  XI \

0.58

0.03% X§ [#+—0.11 1.00

0.67

0.05% XY /

Figure 9 Confirmatory Factor Analysis of
continuity of their business

Source: Questionnaire, reprocessed 2017

Conclusion

Based on the results chapter, this
study can be served as following: indicator
of entrepreneur competence and business
survival which can be explain by all indicator
that the researcher used. Small businesses
of culinary in Bandung Raya have a high
category for the dimension opportunity
competency, organizing competency,
strategy competency, social competency,
and commitment competency. Although,
there is still a category of sufficient dimension,
that is conceptual competency. So that small
business in the culinary field in Bandung
Raya should pay more attention in building
a business concept that can promote their
business.

Business survival category is measured
by dimensions of survival, going concern
and the overall empirical facts which are still
categorized as enough. This means that small
businesses must go to be a better culinary
field through elicits or maintain the continuity
of their business in order to grow into a better
culinary effort.

Based on the results of the factor
analysis confirmatory models of good
dimensions and dimensional, continuity of
their business competency has a good model
and each dimension can explain the latent
variables. So that the competence of small
businesses are related to the effort of survival.

Entrepreneur in SMEs could use
dimension of opportunity competency,
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organizing competency, strategy competency,
social competency, and commitment
competency, and to get continuity in business.
So with improving Entrepreneur competence,
entrepreneur in culinary business can keep
the business survive.
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